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Verify,  

Realizing the Right 

of Reply on the Web 



Verify, realizing the right of reply on the web 

However, removing or hiding information 

from the Web once it has been published 

is rather impossible, and thus the original 

information will still remain and will be 

accessed sooner or later.  

Verify provides a technological solution 

that enables a direct channel between the 

users referred by the information and the 

information consumers, to match the 

intentions of the former with the 

perceptions of the latter. As an alternative 

to the hardly enforceable Right to be 

Forgotten Verify implements the Right of 

Reply on the Web, so that the users 

affected can reply to existing information, 

providing clarifications so as to help 

consumers in better understanding its 

meaning. Both the users referred by the 

information and the information consumers 

get an added value, since the former 

achieve the targeted distribution of their 

replies; while the latter gain an easier 

access to the user replies, which may be 

used as a quality hint regarding the 

original information, reinforced or 

rebutted by the reply. 

The areas of application of Verify span 

from ICT applied to digital contents, 

where information service providers aim 

to serve quality contents that include  

personal information, to ICT applied to 

service and network infrastructures, 

where network and service providers 

mediate between people who consume 

information and people referred by it. 

Verify also offers tailored value 

propositions targeting different industries 

where reputation and trust provide an 

added value, for example, e-dating and 

e-recruitment . 

 

Verify has been developed at the 

Telematics Systems Engineering 

Department (DIT) at UPM (Universidad 

Politécnica de Madrid) – 

social@dit.upm.es. The research group 

has kept an active research line on 

Digital Identity Management, Privacy, 

Reputation and Trust for the last 8 years 

in collaboration with companies such as 

Ericsson (ERIC), Telefonica (TEF), 

Banco Santander (SAN) and Atos 

(ATO:FP). As a result, the group has filed  

several international patents granted  

 in USA, Europe (EP), Australia, 

India, China, Indonesia, and 

Japan; protecting Verify 

technology and supporting its 

commercial exploitation.  

“Verify offers tailored value 

propositions targeting 

different industries where 

reputation and trust provide 

an added value, as e-dating 

or e-recruitment” 

In an ocean of information, 

how can we assure the 

contents we find are 

accurate and trustworthy? 

And when that information refers to 

ourselves or our companies, how can we 

tune how other people perceive us?  

 

Today we may find loads of pleasant or 

harmful online information about ourselves 

and our businesses. We have published 

some and kept control over it. Some other 

escaped our control time ago, and now 

pertains to the World Wild Web. And 

probably much information have been 

disclosed by third parties such as 

colleagues, friends, or even adversaries, 

with or without our (ac)knowledge. This 

brings two problems: reputation (how can 

we govern our online appearance?) and 

verification (how can we assure the 

information found about others is 

accurate?). 

 

Current solutions are quite inefficient. 

Verification is based on manually querying 

search engines in the hope that truthful 

information will eventually arise and be 

easily discerned. Reputation management 

is based on blindly advertising, that is, 

flooding the Web with positive information 

in the hope that it will eventually reach the 

consumers.  

 



Will the NFC be the ultimate key on the 

mobile phone industry? 

Near Field Communication 

was a hot topic during the 

last Mobile World 

Congress 2013, according 

to all analysis. The opportunity provided 

by wireless communications between two 

devices in a short distance aims to 

transform the user experience under 

diverse scenarios. 

 

The spread of this these applications is 

boosted by the gradual introduction of 

smartphones technologies, a trend that is 

increasing as we see on the graph. For 

further information, including examples 

applied to the UPM, do not hesitate to 

visit our blog using the QR code of this 

news.  

 

“Anticipation is the biggest challenge in the 

technological scenario of today” 

Question:  What is your 

professional experience in 

the field of technological 

innovation so far? 

Answer: My entire professional career has 

been directly related to positions of 

responsibility in the area of technological 

innovation in multinational corporations 

where I was responsible for the 

departments of new services as well as 

exhibition of innovations. 

 

Q: From your point of view. How would 

you describe and apply the concept of 

open innovation today? What are the 

difficulties and the benefits of it?  

A: Open innovation is that a product or 

service which does not have to be 

exclusively provided by the companies that 

sell it. It might have some elements 

designed by other companies. I do 

remember how HP worked together with 

other software companies when they 

introduced open systems and client-server 

architectures. 

The biggest challenge is the anticipation 

in a world where life cycles of 

technologies and products are much 

shorter. Therefore, a model that has a 

specialization of its elements and 

develops technologies with agility enough 

to incorporate specific elements in the 

final product becomes essential to 

success. 

 

Q: What role do technical universities 

play in this model? 

A: Technical universities have the 

opportunity to generate solutions that can 

be incorporated to the product books of a 

company in a dynamic way, and this is 

the current agile model in which we aim 

to participate. The new ways to work 

make viable this model of collaboration 

with companies, clients and other 

research centers.  

 

Q: So far, what is your assessment of the 

knowledge, technology and projects of 

the UPM in terms of marketing? 

 

 

 

 

A: Excellent. Throughout my professional 

career, I have been exposed to huge R&D 

infrastructures of technological multinational 

corporations worldwide and when I saw the 

rich inventory of UPM technologies, I felt it 

was the right direction according to similar 

multinational structures I have had relation 

with.  I am convinced that the UPM, under 

an open innovation model boosted by the 

CAIT-innovatech, will play an important role. 

. 
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Spain, Italy and Portugal. Calero is a current 

collaborator partner of the CAIT-innovatech in the 

area of innovation and technology transfer. 

Alberto Calero is a board 

member of diverse 

technological companies, 

the chairman of A&J 

Calero and a partner of 

Maven7. He is the former 

Marketing Director of 

Hewlett-Packard of 



Centre for Support of Technological Innovation  - innovatech 

TECHNICAL UNIVERSITY OF MADRID 
Campus de Montegancedo (Pozuelo de Alarcón, Madrid) / e: innovacion.tecnologica@upm.es 

This spin off company from 

the UPM focuses its work 

on production at industrial 

level and the 

commercialization of LILIAC, a prototype 

of security and authentication devices 

which are innovative and protected by an 

international patent. This device was 

developed at the CEMDATIC, a research 

centre of the UPM. The LILIAC devices, 

in their three ranges, consist of a flexible 

plastic sheet in where there are latent 

images, they are different for each side 

and are visible with the help of a partial 

polarized light (such as the light given by 

TFT screen, a LCD TV or mobile phone). 

Since the LILIAC is a plastic sheet 

completely flexible and with a minimum 

thickness, it can be integrated as a 

security system in all types of items:  

Investment round for Alise Devices 

clothes, accessories, food packaging, 

pharmaceutical products or tobacco. This 

wide range of potential applications 

makes that those LILIAC devices are a 

product of commercial high value and 

high impact.  

The technology employed is completely 

innovative and disrupting in this sector 

being practically unforgeable due to the 

hard work of knowhow and the 

technological and research 

experience behind. So far, this 

technology had not been employed. 

 

 

 

 

 

 

 

 

After attending several investment 

forums round Spain, there were various 

particular investors who had interest in 

the project, consequently there was an 

investment round of €150,000 that 

allowed researchers to complete and 

execute the Neotec loan of €230,000 

previously granted.  

Learn how to sell your technology 

How can you explain the 

business potential of your 

technology to a client, 

partner or investor in a  

minute? What do you have to take into 

consideration when transforming a 

technological development into a product 

or service? Is there any leeway to 

improve your personal branding? What 

models of commercialization can you 

consider from your university? 

 

The 2nd course of technology 

commercialization UPM-innovatech, 

scheduled for October 2013, will allow us 

to know and put into practice the answers 

to these questions. 

CAIT UPM-innovatech organizes the II Tecnnology Commercialization Course, 

exclusively addressed to UPM researchers: product development, personal 

skills, sale and negotiation techniques among other issues. 

This course is exclusively oriented to 

researchers from the UPM, which implies 

an additional value given that particular 

issues of this singular collective. 

For further information and to reserve a 

vacancy, please send us an email to: 

innovacion.tecnologica@upm.es 

 

This event is part of the activities 

organized within the university-business 

chair of Clarke, Modet & Cº  with UPM. 



BranchBiotech: Biotechnology applied in 

perennial plants inducing the growth of 

branches as cost effective method to 

increase biomass production 

  

Obtaining bioenergy from 

plants could help to 

alleviate, both the effects 

of global warming and the 

risk of forest fires, and to  

reduce dependence on foreign energy and 

fossil energy sources. Estimates predict that 

by 2050, it could provide 50% of the world’s 

primary energy needs. The major challenge 

in this field is in the possibility of producing 

trees with higher performance that enables 

increasing efficiency in the production of 

biomass and thus achieving a better 

balance between agricultural and 

conventional crops. 

  

A research team from the Centre for Plant 

Biotechnology and Genomics (CBGP) at the 

Technical University of Madrid, has 

developed a biotechnological application of 

a gene responsible of an accelerated and 

greater production of branches in ligneous 

species without showing changes either in 

their growth characteristics or in the 

composition and anatomy of their wood. 

 

 

 

BranchBiotech consists of biotechnological 

application of the RAV1 gene - Related to 

ABI3 and Viviparous 1 - in relation to their 

capacity for increasing the degree of 

development of sylleptic branching in 

ligneous species. Therefore, this tool can 

increase the biomass production of a 

forestry plantation genetically modified in 

this manner. Patent granted in Spain; it 

made the international patent application via 

PCT. 

  

The Centre for Plant Biotechnology and 

Genomics (CBGP) - UPM contributes to 

sustainable development of agriculture, 

forestry and environment, and to increase 

the competitiveness of research and 

production in these areas. 

   UPM technology marketplace 


